- FAMILY LEARNING

B N INTERACTIVE GALLERIES

Background

IMLS awarded 3 art museums and 2 research institutes a 3-year
leadership grant to find out more about how families use and value
dedicated Interactive galleries in art museums.
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Design & Methods

prt Museum Collaborative: Two Studies

Case Study Methods

Participant observations

3 like-site visits

3 art museum Vvisits

Semi-structured interviews

Projective techniques

Intergenerational learning In art museums

17 families In 3 art museums over 1 year -::'_:s

Jeanine Ancelet
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Who are the 17 families?

Frequent art museum
visitors

Art & culture appreciators

Some home -school
families

Children range from
toddlers to teenagers
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How do they use the space?

Most of the families visit the collections first and the family galleries last or near
the end of the visit.

Families often take breaks during the middle of the visit to eat lunch, go outside,
and/or just blow -off steam.

Almost all of the families visit both the family gallery AND the collections during a
visit. Only one family never visited the collections.

On average, families spent around two hours in the art museum.

How do they spend their time?
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What do they do during
their visit?

e, A@nimation

) prinbmaking  presents wz:r = m a kes
INSGruUcts ...:= wanbs eyzivates

paper  -w.-
educabor oga

focus

« [] independence

sbands-up

Ghink
lows

print

conversaGlon-wi

s ulture

confirms ~ CUGS ~ will BN B a I n Asave and present artwork created in family
commpm%bmghsw“:::‘lg n elps° °°°°°°° E o pi micks: UF;*“ g - i HECISIOI’] maklngbm oo concentraion *» Current art ‘ galleries
g - Rz q = arbwork museum visit Ajournal about museum memories

asklng QUESLIONS =ovides suppors:

== Walks == answering quiestions observes -
explains .. WOrKS looks positive reinforcement
aSkS B h b creab%esscril;g:v zughs

e confirms aways g e

bogebher similar d S da-Kahio N |aughS d waber bhinks aloud
atmaking  piCHUre o needs
- onetones m lESCIID @S answers questions exhibls
. compares and contrasts okay

|denb|f|es b|me sarcasm prompbs stop IOOk ab bhab kids
I|on
sﬂ;sw ah =
bhlnk plauspond

dOI'IU kI"IOW friend awe and wonder changed O s riGual encourages dlrecbs and Orlenbs

storytelling =~
q eSblons ,nsbrucbgs going g |ke
much walks bOH " back . ook Charleston
forgenes
explainsizremem
w ber-liies come-on snake [MOM eyes v COI'I'eCUS

beach m:. evaluates paming
S8y naints gpobhes|zes deC|S|0n emglgeskgﬁ!!lg pomblsrgaglﬂ ngess IOOkS

*" house Ugydolls  YES correcbs behavior provides supporb colors sSees

nnnnnn favorite museum

head balks reads label "= personal reflection W
galleries people akes grﬂj-shop k[!lcoes

builds

Gells Louvre

looks-like WaNGS owo

What Is the value?
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Family stories

School or Other

work Science, museum Visit
Hobbies Pop culture history, math,

Aart made at home influenced by art museum visit
Ashare memories from visit with other friends and
family members
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Get to explore and
develop a sense of
wonder and curiosity

*We get to spend time together as a family

*As a parent | get to watch my child grow and develop

*We learn about each other and how we learn

* My child will grow to appreciate and value art and culture
* We develop and improve our art  -making skills
* We make family memories

* My child can be creative and express her personality
* My child develops a sense of independence
*We gain new perspectives

* We find inspiration ditis a place for wonder and imagination

We get to use materials that
at school

Art Museum Visit

For further information

Please contact jeanine@audiencefocus.com

More information on the project, along with a practitioner
toolkit will be available online beginning Fall 2010 at
www.familiesinartmuseums.org

Our literature review, Family Learning in Art Museum Interactive
Spaces was recently published in the UK journal, Engage d issue 25.
A full text copy is available online at:
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