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Museum of Science 
Case Studies

• Star Wars: Where Science Meets 
Imagination Tour Bookmarking

• “Baseball Stories” User Generated 
Content



Star Wars: Where Science 
Meets Imagination Tour

• Add-on multimedia 
tour

• Listen and watch 
video and audio in 
the exhibition

• Send bookmarks to 
email address with 
more content



Star Wars: Where Science 
Meets Imagination Bookmarking



Evaluation Methods

• Web statistics

• Online survey of 
bookmark users

• Ad hoc study 
– Hand out paper 

bookmarks
– Check web statistics



Who used the bookmarks 
and why?

• Users were:
– Only a small percentage of tour users
– Dedicated Museum of Science visitors
– Big “Star Wars” fans

• Bookmarks were used to:
– Learn more about “Star Wars” content
– Continue the exhibition experience



What prevented visitors from 
using the bookmarks?

• Not understanding the 
value and purpose of the 
bookmarks

• Feeling that there was no 
reason to extend the 
exhibition experience

• Not having time to create 
the bookmarks



Effectiveness of bookmarks 
in extending the visit 

Successful Aspects
• Allowed a continued 

experience

• Extended learning

• Reinforced content

Unsuccessful Aspects
• Under-utilized

• Value/purpose 
unclear

• Repetitive content



“Baseball Stories” User 
Generated Content

• Website and Exhibit

• On website
– Sign up to create a profile
– Create picture or video stories
– View stories

• At exhibit
– Send a reminder email
– Cue stories you’ve created
– View stories



“Baseball Stories”



Evaluation Methods

• Online survey of 
people with profiles

• Categorization of 
website stories

• Observations of exhibit 
use

• Surveys from exhibit 
users



Who created “Baseball 
Stories” and why?

• Users:
– Heard about it from the Museum of Science
– Had posted content before
– Wanted to see their stories in the exhibition

• Stories were posted to:
– Involve their family and friends
– Show their love of baseball
– Share their anecdotes 



What prevented visitors from 
creating “Baseball Stories?”

• Feeling they didn’t 
have a story to tell 

• Not being interested in 
posting a story



Effectiveness of “Baseball 
Stories” in extending the visit

Successful Aspects
• Created a visitor 

community

• Interested visitors in 
posting content

• Drove exhibition 
visitation

Unsuccessful Aspects
• Limited to visitors 

familiar with posting

• Engaging only to 
baseball fans

• Didn’t encourage 
post visit use



In conclusion

• The reach of off-site media is limited…

• …BUT when thoughtfully used, off-site 
media have the potential to extend the 
pre and post visit
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